
Public Relations:

How It Can Build Your Business



PR is Not Advertising



Two Kinds of PR:

• Business to Business

(tonight’s focus)

• Business to Consumer



Print Media

What Kind of Media Do you Need?

Daily and Weekly 

Newspapers: 

national and local

New York Times, 

The Wall Street Journal, 

Boston Globe

Business newspapers Boston Business Journal, 

Providence Business News, 

Banker & Tradesman

Business Magazines Entrepreneur, Business Week,  

Fortune, Forbes, The Economist 

Consumer Magazines TIME, Good Housekeeping, 

Boston, Men’s Health,

Reader’s Digest



Print Media

What Kind of Media Do you Need?

Trade Magazines Drug Delivery Technology, 

Progressive Grocer, Stores, 

Education Digest, Hotels,           

Plastics News, Food Safety,               

Medical Product Outsourcing

Specialty Consumer 

Magazines

Down East, Robb Report, 

Gourmet, Good Housekeeping 

Technology Newspapers 

and Magazines

Mass High Tech, PC Week, 

ComputerWorld, VAR Business



Print Media: Newspapers

Client:  StopLift

The startup created software that detects “sweethearting”. The cashier pretends 

to scan merchandise, but is deliberately giving it away to the customer, who is a 

friend or relative. Sweethearting costs retailers $10.5 billion annually.



Print Media: Trade Magazines
Client:  StopLift



Print Media: Newspapers
Client: Bunk1.com

Bunk1.com 

technology enables 

parents in Iraq to  

see photos of their 

kids at camp.



Print Media: Magazines

Client:  Bunk1.com



Print Media: Newspapers

Client:  Food Quality Sensor International

SensorFreshQ measures 

freshness in uncooked 

meat and poultry.



Online Media
Online Magazines

Client: StopLift



Online Media
Blogs

Client: Fuld & Company Client: RR Auction



Online Media

Subscription E-Newsletters

Client: StopLift



Online Media

Client: Food Quality Sensor International

E-newsletter Online Version - Print Magazine

SensorQ label detects freshness in 

packaged raw meat and poultry.



Broadcast Media

Radio:                          

Business and Consumer

National Public Radio

WBZ: News and talk show

Television:  Business CNBC: “Power Lunch”,    

“Squawk Box”, “Closing Bell”

Bloomberg News

Television:  Consumer Today Show, WNBC, WHDH, 

WCVB’s “Chronicle”



Broadcast Media: TV - StopLift

CNBC’s “Power Lunch” WCVB-TV,  Boston



Broadcast Media:  Radio - StopLift

National Public Radio’s “Marketplace”



Client:

Bunk1.com

Radio coverage

Posted on 

company 

web site

Broadcast Media



Client: Bunk1.com

TV coverage 

Note TV pickups          

of WNBC 7/21/03     

news story



Ghostwriting

Ghostwriting is a legitimate form of publicity. It involves your 

publicist writing an informative (not promotional) article under your 

byline for publication. You approve the final version.

Ghostwriting can be accomplished in several ways: through an 

interview with your publicist, having your publicist research the 

article through your company’s case studies and/or the Internet, or 

by your publicist’s doing extensive editing to your rough draft.

Your company’s boilerplate will be at the end of the article, 

including your title and email.

The same article can be published in more than one publication, 

sometimes even competing ones.



Ghostwriting:  Trade Media

Client:  Radius Product Development

Also published in

Modern Plastics

Drug Delivery Technology and

Medical Product Oursourcing do NOT compete.
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Internet Media

• Web site of a print publication

• Web site of a TV or radio station 

• Online newsletter or magazine

• Online publication more current than print version,     

i.e. Forbes.com, WSJ.com

• Social networking site, i.e. You Tube, Facebook

• Blog

• Any web site or search engine that posts news,           

briefs, or tidbits

• PR Newswire and Business Wire
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Benefits of PR:

•
 It’s news – NOT advertising.

 Reaches FAR.

 Stimulates AWARENESS of your products/services.

 Creates PERCEPTION that you’re “on the move”.

 Gives you ADVANTAGE over competitors. 

 PR materials can be used for MARKETING.

 PR can be posted on your web site for CREDIBILITY.




