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Two Kinds of PR:

e Business to Business
(tonight’s focus)

e Business to Consumer



What Kind of Media Do you Need?

Print Media
Daily and Weekly New York Times,
Newspapers: The Wall Street Journal,
national and local Boston Globe

Business newspapers Boston Business Journal,
Providence Business News,
Banker & Tradesman

Business Magazines Entrepreneur, Business Week,
Fortune, Forbes, The Economist

Consumer Magazines TIME, Good Housekeeping,
Boston, Men’s Health,
Reader’s Digest




What Kind of Media Do you Need?
Print Media

Trade Magazines Drug Delivery Technology,
Progressive Grocer, Stores,
Education Digest, Hotels,
Plastics News, Food Safety,
Medical Product Outsourcing

Specialty Consumer Down East, Robb Report,
Magazines Gourmet, Good Housekeeping

Technology Newspapers Mass High Tech, PC Week,
and Magazines ComputerWorld, VAR Business
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Software
casts eye on

shier theft

By Jenn Abelson
acetsuss

1ts the oldest trick in the checkout
ine: Cashices looking to hook up friends
and famiy with freebies pretend to scan
merchandise, but instead sl ftems into a
bag without ever ringing them up at the
registec.

Industry insiders call It “sweetheart.
ing" when employees ive avway merchan-
dise without charging. It% a problem that
casts retallers bilions of dodars anmually
and can drive up the price of products for
consumers

Now,  Bedsord company, StopLift Inc

use compiiter vision
nology to ideotify sweethearting as it
ppens. Hannaford Bros. began testing

birs wers ied s e e of
sweethearting. Big Y Supermarkets,
sToPLET,

To catch a thlef

StopLift reviews security camera
footage of a cashier scanning items.

Computer vision algorithms analyze
how a cashier handles merehandise,
detecting attempts to cover up the
bar code or flip the bar code away
from the scanner.

Print Media: Newspapers
Client: StopLift
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‘The eastest way to get out of the store with merchandise you
didn't pay, for is actually to go through the front line.

Maar Kunpu, StopLift Inc.founder

Hannaford Bros. grocery stores for a year have been testing StopLift's computer vision technology, finding
that up to 20 percent of cashiers were involved in some type of sweethearting.

Bedford company’s software
scans line for cashier theft

» STOPLIFT

Cantinued from Page DI

which has tested StopLift n a lsb dur-
ing the past three months, plans to try
the technology in several stores within

aw f free merchandise. Everyone
knows somebody who can hook them
up with free drinks and free merchan-
dise;" he 52k *And meschants pay the
price”

Just not betng watched and analyzed
e

bey

puter vision software s aiready

used in airports and other locations,
but these technologies track where &

ay, June 16,

MANAGING TECHNOLOGY
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Trouble in Store
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Technology offers welcome relief.
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The startup created software that detects “sweethearting”. The cashier pretends
to scan merchandise, but is deliberately giving it away to the customer, who is a
friend or relative. Sweethearting costs retailers $10.5 billion annually.
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How retail systems work
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Good night, |

Big Y is now Big Brother at the checkout, with a new automated video surveillance system it's piloting. z

can be far more expensive.”

Some LP and security pundits believe

that as many as 30 percent of employees

will steal at some point in their careers,

and that as much as 75 percent of em
ployee-related crime goes undetected.

Itis being felt on the bottom lir

c . ever. A shoplifter may walk out with

tion ac Springficld, an item above or around the scanner” says Malay | $100 worth of merchandise, but inter.

Mass.-based Kundu, of the | 's 11 a.m. on a Friday, and throngs of shoppers stocking up for the week-  nal theft incidents “typically last for

beral P » b v Th ‘ rage in excess of

| J end are crowding the supermarket registers. The checker in lane six  weeks and probabl
computer vision

Adios, Sweetheart

Recognition software can greatly reduce internal theft
in supermarkets

sweethearting event tem is capable of identifying the full set

says Matk Guuderee, ‘of frmudulént behavioes, indluding whieh a cashicr ‘

director of loss preven-  covers up a bar code by hand, stacks items, or carries | A

glances up and nods furtively to her friend as she guides a half-dozen  $1,000,” Perkins says. “That's why you
ftems around the scanner. At the end of her shift, she's called into the have to have the right tools in place.
manager’s office, where the LP director is waiting: Fifteen minutes later she's
out the door for the last time. in't ignore the problem
As with other retailers, employee theft
r scene for retailers  cashiers at any given store are blatandy s a sensitive issue for Hannaford Bros.
" says Malay Kundu,  The Scarborough, Maine-based chain of

vention Committee
What we do know is  software s specifi- The StopLift Checkout
Vision System'’s benefits:

+ Examines 100 percent of

that industry statistics  cally designed to

from FMI and other  mathematically ana This is a fa

around the country that are constantly  sweethearting,

upermarket operators continue t
employee theft their most
hrink problem. In Sup
ket Secur .
2007, FMI estimates that nearly 40
percent of toral shrink stems from employees who
steal money or merchandise.

But this is only an estimate based on internal
data—not on catching thieves in the act. This difficulty
in accurately measuring the losses is especially acute
with sweethearting—cashiers pretending to scan m
chandise but deliberately bypassing the scann
thus not charging the customer for the merchandise
The “custor

ot

The ¢ sweethcarting problem is

employee theft accouncs

for 40 percent of all
shrinkage, and that our
currently identifiable

internal theft is a very small percentage of d !
And what retailers can't see is hurting them
ording to NRF’s 2006 National Retail Secu.

rity Survey, store employees steal $20 billion worth

of merchandise a year, an estimated two-thirds of

that, or $13 billion, through sweethearting,
Supermarkets are pa

sweethearting, and the practice accounts for almost

35 percent of profit loss industrywide

Pinpointing frand

Gauderte is piloting a new technology at Big Y
t0 help boost the amount of this “identifiable” theft
and reduce shrink—particularly sweethearring—at
the checkout.

The grocer installed StopLift Checkout Vision
Systems’ video recognition software last month in
a pilot in several stores thar together form a re
sentative cross-section of its 58 units.

The StopLift software monitors existing

that in the past it

For more on

: . technology, go to
the difficu 0108Y. 8

identifyi

Progressivegrocer.com/tech

checkout registers. Its patent-pending com
8! P ]
puter vision technology visually determines
what occurs during cach transaction to pin-
point instances of fraud at the checkout

D OF WHAT

motions of cashiers

sources indicate tha lyze the body yideo: Since the visualrecog-

nition system is automated, it

and thel hl-"hihﬂ;:\“-’ can visually scrutinize the
merchandise at the diery o
! ac video of every transaction.
checkout. Rather ;
- Detects fraud earlier:
than necding to be
citly trained,
system adaptivel
learns to distinguish
s first time they conduct a
between legitimate
and  suspicious
f than months after an

behavio
exception emerges.

This addresses the
chief challenge of
of video.

 Its inspection reports

using security cameras
alone: catching the
perpetrator in the act
atthe timeof the indi-

cameras are at best

sporadically moni- o free retailers from time-

ored, notes Kundu.  consuming reviews of exceptior
reports and nonspecific video.

With StopLift, as
soon as a sweetheart-
ing incident occuss, the software flags the transaction as
suspicious and immediately reports it identify

hier and the dare and time of the

We expect to have control over far more of

our shrink and loss through the
ing technology,” says Gaudette. M

i
tangible video evidence the

fraudulent transaction, rather
« Eliminates human review

provide case-ready, police-
presentable summaries of
dent. Most security  incriminating visual evidence:
The reports are thus designed

dealing with sweethearting, the most
pervasive form of employee theft. This
activity alone is costing the retail indus-
try an escimated $13 billion annually.
But computer vision technology being
tested by Hannaford Bros., Big Y Super
markets and Safeway is proving to be a
highly effective deterrent.

“We find that about 40 percent of

k Bthaadiné costs the rehli industry an es

founder and CEO of StopLift Checkout

ision Systems, the Bedford, Mass.-
based company that developed the tech-
nology

“Internal theft is generally considered
more of a problem” than shoplifting,
says Tom Perkins, director of LP for
Hannaford Bros. “There are more inci-
dents of shoplifting, but internal theft

"

165 supermarkets doesn't want associ
ates to feel as though they are constant-
ly being warched, but can't afford tc
nore the problem

“Ithink most retailers are now pro-ac
tively employing exception reportin

ools to identify instances of internal
theft,” Perkins says. “It’s just a question
of which tool works best and is casier o

use. Don't forger there

ated $13 billion annually [ERRSSHNSSTR

comes to staffing: None
of us in this industry has
unlimited resources to
chase down everyching
that crops up.

Retailers using the
StopLift system are not
constantly watching the
video, Kundu says. Most
prefer batched alers on
a daily basis

Is there is a correlation
between incidents of em.

of the economy
I'had a dime for every

one who asked me that
question in the last
month,” Perkins says.

“It's natural for people
to assume that theft will

increase under these cir
cumstances. Perhaps
they’re right, but tha
may be to convenient.
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“HOME eSFAMILY

Escape From Added Duties
At Home Can Be Tracked
Online by Parents in Iraq

B E¥OI ¥ MAJ. LeGrand
ipped out for Afghanistan last

speing, )»r told P-A\ 1y
“You' ll be i h
heart. Every night
be made sure all the doors were locked
50 his molher and 14 old sister,
Lyndsey, would be \.(k‘ He o0k uul
the garbage and ocked after
dog. He u painted kWi
Lyndséy’s baylriend, tefing the boy to
be micer to his sister.
Last mooth, Lac \ﬂln U\\\ in Gadena,
T, went %0 & sus @ In Jows. Bt
e hard e him when other ki dads
showed up on visiting day. SUll, the camp
was @ mice respite for Lic. He was able
0 take 3 break from being “he man of
" and just be 4 boy again.
More than 140,600 xnhlrm have par
i, serving in Iraq or Afghanistsn, and
se kids are pow atend
summer cangs. Like other canmpers,
Uy Are MALETINE &S SUMUTRT PASSES.
Bul because they're military kids, their
emnotions are hetghtensd. It's not just tat
they're hamesick for purents who aren
home. Many alsa foe e of reef (or
| i) because camp allows thean o step
back from the added respoasibibities
they're pow shosidering i thelr families.
Abcut 2,500 ¥ds with parents (n Irag
o v\‘A‘lhubLm are atlending 2 free

ars.
These camps bave all the
typhenl activithes but ako alfer counseling
1 belp kids handle the
& parent in harm's way
[ m

[’

Bunk].com, & company that posts online

photo galleries and provides email se

vices for 2,000 cans 5 says bundreds of
OW Use its services.

Parests can visit the Web 1o see gholos

L clips of their children at

And Kids” letters and druwings can

sent digitally to w!\"lh statioeed over-

seas The oo s 31 per coresgandence.

Luc received savera) Buskl

it G s dnd 1n Kabed. Hi th

ther tried 1 keep It Hght, starting

some letters “Hey Goofball

el dul
“You ure the best
er ask for. " He als

Print Media: Newspapers

Client:
THE WALL STREET JOURNAL
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wandered: “Have you met any cute
Firs?" (Lue regtiod that be G0 meet
girl. She had blond, curly halr and
danced with b o the cas dance.)
Kids' fathers came (0 the “Camp

Olympics,” and Luc says it was tough
not havisg his dad oo the sidelines. “T'm
better in sports whea he's there. He
pushes me and encourages me.”

While tn Afghanistan, Ma). LeGrand
missed many other moments. Luc's
mom, Lara, can tick them off: “Before

tootball. Now he plays tackle football
Lixc also bkssomiod as an assertive

Hitle talk, but since then, the boy has
been kinder and more attentive.
Tracking milestones through letters
and photos from camp can be bitter
sweel for thase oversess. In Al Tagad
dun, Iroq. Maj. Susan Shapiro used
Bunkl b
chilo, 12year i Trenk, : .\ camp b

Lise LoGrand and his dad, Loren,
photos, “T am bop-

ing 10 see my little boy, but what 1 see

s & young man,” wrote Maj. Shapéro

Her Army Reserve unit left the U.S
last December, and both she and Trest
iy pot to dwell o6 how much they
miss each other. 1 have cried at night
because 1 could pot bold him er just
touch his hand,” Maj. Shapiro sald. See
ing how he has grown, she said, keeps

memories of “his first steps

Bunkl.com
technology enables
parents in Irag to
see photos of their
kids at camp.

house, bul it doesn’t kok as good as
when my mom cleans.” He tries not to
think aboot the possibility (hat his
dad's unit also will be deployed

His mother, who has been i (e milk
tary since 1565, switched from cee Army
Reserve unit % another last year because
the second unit wis choser 10 e family's
home in Huntsville, Als. “Sbe changed
because she was (hinking of s,” says
Trent. Three days later, while & the new
\mIL she was activated. Trent sees the

orty: His mother wouktn't be in

m- o had't been thinking atiat

said ey boped hés mom dosn't get at.
In the war. He told them that heis mother’s
ani s set t retum boo i Decensber.
He has her hoemecoming planibed out
“We'll gt & nios Jukcy sieak. The next
day, we'll go guifing. Then we'l relay

Maj. LaGrand retarned home %0 Ga
Jena Jast week. Luc had vowed b give

own SWims
Rlips and dives he'd pertected a1 cauny
Thals just what be did. Having b hagpl
surrendered the “man of the b

back A

like an exuberant 11y

Bwmaii: Jeffrey. Zaskouod

Bunkl.com

www.usatoday.com

The news behind the Net

E-mail Muddah,
e-mail Fadduh

Naomi David loved camp this summer, but she says

Thursday, July 19 40(—)1

she might not have made it through a double session

if she hadn't heard from her mom and dad ever:

y day.
No, they weren't calling incessantly, and rhey weren't

making daily trips. They were sendi
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Keeping Tabs on Gampers

our kids off to summer based company called eCamp, is
camp, mailed themacare | so popular that many camps

package and waited to geta cou- | have had to hire staff solely to
ple of obligatory letters in reply. and upload pictus
camns 40 oot kide

U ED TO BE, YOU P/ > | pioneered by a Connecticut-

Bunkl.com

the first piece of really nice jewelry
I've bought myself,’” she says. “I
really eve that I'm changing the
head space about [women saying]
‘Oh, I would never buy myself a dia
mond ring.’

WHaT: An online service that connects
families to their children at camp
Wnro: Ari Ackerman of Bunki.com

Whan: Started in 1999

HAPPY MEMORIES FROM HIS CHILD-
hood days at summer camp inspired

keran to come up with the idea
for Bunki.com. He originally wrote the
business plan for the company for his
MBA training, but it seemed like too
good an idea to pass up.

His initial concept was to provide
a Web service that parents could
use to watch their children’s camp
activities online, with camp admin
istrators posting photos for the par-
ents to peruse. Ackerman then
added an e-mail service (called
BunkNotes) and an online news
letter service, as well as a search
engine to help parents find a camp
for their kids.

At first, ckerman, 33, the
camp directors were difficult to per
suade. “To sell them on this concept
wasn't easy,” he says. But with his
camp background, he knew the mar-
ket well. He knew parents would be
willing to pay for this convenient con-
nection to their kids—and he was
right. The first camps he sold his
service to got good response from par-
ents immediately—and the number
of concerned phone calls from par
ents (the “What's my child doing?

With Arl
Ackerman's
Web service,
parents can

in touch
with kids at
camp.
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A measure
of freshness

High-tech scanner could keep
Thanksgiving from being spoiled

Aches &5 Claims / By Laura Johannes

Sniffing Out Spoiled Meat
B

By Hiawat!
ust in time f

marketing the p
everything: a po

Friday, November 17, 2006

Athome Shone chipe

Turkey with all the gadget trimmings

Corp. al
Cooking your first
turkey this Thanks-
giving? Relax — the
hardest part is
thawing out the
rd. Besides, re- ! A—
tailers have a fresh . ) measures bacteria levels
supply of gadgets 4 on meat and can
wablecom ¢ make holiday
Easy: Cuisipro roastingrack ~ meal prep a little
from Sur La Table, $19.95 easier.

» Sensor-
freshQ. A handheld devic t's supposed to mea-
sure bacteriological activity in uncooked meat or
poultry. Green light means good to go, yellow
means eat within a day, but watch out for red.
$89.95 at Sharperimage.com.
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determine whether it is
fresh or spoiled.
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Search: sl st Grocery chain discovers employee 'sweethearting’ not always sdn(@v,

Return to News & Community Home EDITOR'S NOTES
S |ntent|onal
) i What's the liabil

Loss Prevention: Big Y Foods, Inc., Pilots New Technology To Address 7ol involved with
Checkout “Sweethearting” security guards?
4/14/2008 =

BLIC MATTERS

More videos
ntify unt

tributing to more than 45 percent of
Big Y has installed StopLift Checkout Vision Systems' video recognition software to catch o yourmeculil % 005 Nationol pefalley Secin S
*sweethearting", a practice which occurs when cashiers pretend to scan merchandise but i ol ol ol (e st st sl
deliberately bypass the scanner, thus not charging the customer for the merchandise. The customer 2
gt is often a friend, family member or fellow employee working in tandem with the cashier ; We know that even with all the good practices we have in place, we're still not identifying
Siwar " i - allthat loss,” said Mark Gaudette, director of loss prevention for Big Y Foods. A major
e & INDUSTRY VIEW source of loss is a result of sweethearting, when an employee intentionally does not sca {
| Kiosk on: Retail store employees steal $20B worth of | items at the register. In an effort to minimize sweethearting tober Big Y o
t merchandise a year, an estimated two thirds of Professionalizing | | mplted e nsalaton o tpL
that or §13B through sweethearting.* the security officer ol te6 o BigY oo OC] £ o
Supermarkets, with their especially thin profit i e Avigilon Control Center
margins, are particularly vulnerable to
sweethearting, which has accounted for an ) Stocks

almost 35% profit loss industrywide. HBE

‘We expect to have control over far more of our { \ o a2 i tallation, Big Y revampet

shrink and loss through the use of this emerging / : TexT 02 odules to address mis-scans
technology.” said Mark Gaudette, Director of | i
Loss Prevention at Big Y. “StopLift will enable us £ z 2%

to improve our cashier work force through better training as well as better systems to detect and
control employee theft " scr

Atthe beginning of the four-month pilot program, ualmvﬂe said manna man neu anyone
R +0 1 in the stores about the new technol
sweetheatting
cope of the problem,” he said. It wasmunl\\(he‘ began the fullroll out of
).07 ythat Big Y began an awareness campaign and educaional sessions for
e have loss prevention technology throughout our stores, StopLift's is the first technology to s a result of the installation of the technology
X . sweethearting,” Gaudette said -11v -5.42% aining, Ga id Big Y has see e educt ed a ers employs
Retail Integration i ™ Iways intentic
ot always intention:
Big Y is the most recent in a growing list of retailers and supermarkets, including chains such as Utilizing the (\, hna\u;y not only pointed out w tion for Retailers being forced to "do less with le
Retail Solutions System Hannaford and Safeway, who are installing and/or piloting StopLift's technology. yes mqnu;mea other loss pi 0 stores. For | A new way to look at shrink

Integrators : i
Partnership promises real-time situational

reness to the supply chain

ty c
0 sl up he cart number by entering he customer's phone number.Howe
hier was running the search procedure, the next four or five items scanned were
not being captured by the system, despite the employee f
o i Gaudette. Also, Gaudette found that no matter who the cashier was at ane particular lane,
Papers and Case Studie It quickly reports the incident, identifying the cashier and the date and time of the theft Yoiii igiGuca et seemed to regularly miscan ftems. Upon further investigation, it was found that the
-anner in that lane was malfunctioning despite employees properly scanning items.

i The software monitors existing security cameras watching over the checkout registers. (Security e i NEW.
Retail Solutions Supplie cameras are at best sporadically monitored.) As soon as a “sweethearting” incident occurs, the MARKETPLACE
Retail Solutions White software, which constantly monitors 100% of the security video, flags the transaction as suspicious

< ; finding products
Request a Quote If you can't sell more in this economy, you can at least take steps to lose less,” said Malay Kundu
bt une ‘ ) vy P ¥ In addition to recognizing sweethearting and missed scan i the StopLift software

y - Acesivits o
. ZEQ ot SiopL . hescquaciered in Badlor; WA, Hnd servicesyital identifes tems [efn the bottom ofthe Shopping cart. Gaudete said e was
Product Showcas to the security of surprised about how much loss was occurring from bottom of the basket
To see a video of sweethearting, go on www.StopLift.com. ili
Retail News And your faclity 1 did not think we had a problem in that area because every time we measured it, we
Community didn't see that as a concern,” he said. In addiion, Gauc was also more

Retail Solution: StopLift’s patent-pending computer vision technology visually determines what occurs during each Video Cameras loss occurring at the self-scan Ianes than they had pi
Retail E

and every transaction to immediately identify fraud at the checkout, according to Kundu. Dishonest
sociates are identified on the basis of video evidence the very first time they conduct a fraudulent Biometrics Putting the technology in place was
transaction, rather than months or even years down the road, significantly reducing inventory require changes to existing infr Ve really piggyb:
shrinkage, deterring future theft, and boosting profitability Card Readers c e mosf dy have cameras over thei
uraue !7\=|r existing in
i Kundu, CEO of StopLift C old co
Furthermore, the software identifies training opportunities for associates, resulting in fewer errors Electromagnetics || Kundu, CEO of StopL
and improved employee retention Eences >
3 the end ofthe day, Gaudette sends the video footz pLiftfor validation and if any
The technology eliminates costly, time-consuming human review of video, drastically reduces and ID Accessories incidents e det Ie‘:‘ tr:‘:‘fe‘;mec‘ cnpsalre“:e;t ni“.ylm uaudeﬂ!\ilordms gers\t:\':me\ to
deters fraud at the checkout, and significantly improves profitability, Kundu said. Rather than take a ifess. Qurooallstoput fon LIl oo it Ui, ne fing.a
’ a4 Safes & Vaults computer can never do that an investigator is really the expert in is interviewing.” Having
one-size-fits-all approach, StopLift develops targeted applications to address the specific needs of personne <pend e dsing i el et nd il ooking g e 00lae
retailers from different sectors including general merchandise, grocery, and specialty retail Turnstiles said G: Thi nol couldn'thave
aid.

Retailers have tried to track theft through data mining, but, as Kundu notes: “Since the sweethearted DVRs

Free Newsletter item is not scanned, there's no data to track it. How do you do data mining when there's no data?" Intercom
According to the 2006 National Retail Security Survey*, 47% or nearly half of the $41.6B retail theft Guard Shelters i t s 1o the Sippl
is committed by employees, compared to 32% by shoplifting, 18% by vendor and administrative Accods. CAR R, ’ ’ :

Email to editor | Comments ()
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Retail Technology

New software catches "sweethearting” as it happens
"Sweethearting” is the term industry insiders use when describing the way some cashiers
pretend to scan merchandise and then bag it for family or friends who don't end up paying.
StoplLift has developed a computer vision technology that can identify the practice as it
happens, and by using the technology Hannaford Bros. discovered that as many as 20% of
cashiers took part in the practice. The Boston Globe (1/27) A R
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February 1, 2008

New Technology Prevents Internal Loss
211108

When a dishonest employee steals at the point of sale, it's not only

a huge disappointment to the store that trusted that individual, but
it's nearly impossible to detect without a lot of man hours to keep
onstant watch.

The introduction of new loss prevention technology from StoplLift
Checkout Vision Systems may alleviate this issue. StopLift
technology can detect when cashiers pretend to scan merchandise
but bypass the scanner. This type of theft is commonly referred to
as "sweethearting.” The customer is often an acquaintance of the
cashier, making the criminal behavior difficult to detect.

"The No. 1 thing is sweethearting, by its nature, involves friends
and family. In college, everyone is everybody's friend," said StoplLift
CEO Malay Kundu. "I would think it would be more rampant than it
is in any other kind of store."

StoplLift's technology digitally analyzes videotapes to identify loss at
the checkout. Dishonest cashiers can be identified based on video
evidence the first time they attempt to sweetheart, rather than
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L) Smart packages make smart business
(Eamr] by Megan Waitkoff
[Oigital] Senior Editor
NETWORK OF TITLES Packages are getting smarter, but manufacturers have to be smarter than the package.

According to a recent report from The Freedonia Group, the demand for active and

intelligent packaging in the United States is expected to grow 13% annually to $1.1 billion

in 2011. But the market will only increase if manufacturers find a way to offer cutting edge

technologies at a lower price. GUARANTEED
SHIPPING

AL EVENTS s Serments that becom octiva ouce an eveat 1§ hig
WHERE DESIGN % e c ultraviolet light. Active packages are primarily used to
exle"nd shelf life all(ﬂol enhance product properti
PCCGG TTSELS AND sTaAEEs procu ey on
Caaatitat The growth of the active packaging market is nothing to write home about, as active 28 Hour 1Week
age been on the market for years. But the particular interest in gas scavengy 2.Week 4 Week
shows advances In developing compounds that react if bacteria are present, indicating a Brodiclé
food safety issue. The increased demand for intelligent packages also reflects either a boost
in what food manufacturers are willing to ﬁnan(lal\y dedicate to quality indicators, or more
likely, a drop In cost for the technologie:

or
We Pay the
Ereight!

The intelligent packaging sector is expected to grow a whopping 31.5% annually from $42
million in 2006 to $165 million in 2011, the report indicates, and the star of the market is
expected to be time-temperature indicator labels.

U.S.-based Food Quality Sensor International Inc. (www.fqsinternational.com), for example,
isin cwenea to launch SensorQ, a stick-on sensor applied to the inside of meat packages,
by the end of this year. Th or d e presence of foodborne bacteria by reacting
with the bocteria gase cts. SICPA Secure Inks (www,sicpa.com), C

pecialty Chemicals (vavw.cibasc.com) and Cryolog (www.cryolog.com) currently offer
similar products with time-temperature-indicating inks.
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CNBC'’s “Power Lunch” WCVB-TV, Boston

Retailers Heart New Theft Detection Software
TOPICS: Technology | Investment Strategy | &-commerce | Retail Sales GVB &b& WHILE THE DEBATE ABOUT HEALTHCARE CONTINUES, @@
ECTORS: Technology .,  BOSTON < WE'RE TAKING ACTION NOW. LEARN & Wi

COMPANIES: Safeway Inc MORE v,

Rannel com

bt ks Homepage > LOCAL NEWS > BOSTON NEW
Bl of dollars are stolen from grocery stores
every year, but it's not because of shoplifting. The
money walks out the door right at th,
where employees are usin
"sweethearting," or giving away merchandise by not
scanning it. Now, there’s a video security system that can stop it. Malay Kundu, CEO of Stop
Checkout Vision Systems, explains

CNBC'S LOOK AT 3 Anti-Shoplifting Technology May Cut Down O
COOL NEW IDEAS - Thefts

» BEE COVRLETE GERWS Troubled Economy May Be Leading To Rise In Theft

What is StoplLift? on' N A
Stoplift is a system for watching all those cameras that are recording the checkout lines at the
grocery store. They're ther s looking at them N 3
So Ol Sofware watch It analyzes the body motons of the cashier. It watches and theft, and loss prevention executives say during the past three to six months,

BOSTON -- One of the fastest growing crimes in the Unites States is retail

how the items move across the scanner, or don't move across the scanr there has been a direct link between the troubled economy and the rise in
theft.
oftware, which constantly monitors 100 percent of the security vides flags the transaction
as suspicious and quickly reports the incident, identifying the cashier and the date and time of the S Anti-Shopli
theft
NewsCenter 5's Liz Brunner reported that much of what is stolen is because
The simplicity of what we do is a huge selling point. We're watching what people are doing at < ¢ & ?
checkout. What they're doing is sweethearting, and we can catch it. If you can't s more in thi: of a practice called sweet hearting; HERE
economy, you can focus on Ios s ey — . . L. .
: = "If I'm the cashier, your my friend, family member, or fellow employee, I

Chronicle HD TO

MORE ON STOPLIFT Why is it called “sweethearting"? can give you things for free by simply not scanning them,” said Malay
SR This kind of theft is called sweethearting Kundu, who developed anti-shoplifting technology ENTER!
because you do it for a friend or family.
More Technology News Retail store employees $20 billion
vorth of merchandise a year - $13 billion
of it due to sweethearting at checkout. Cashiers pretend to scan merchandise, but deliberately
bypass the scanner, thus not charging the customer for the merchandise. L databases,” Kundu said.

"One of the challenges with sweethearting is that it leaves no paper trail
because the item never got scanned. There's no trace of it anywhere in the

Since supermarkets' profit margins are so thin, sweethearting has had a major impact on the “E_ Kundu has developed new 3-D human body scanning technology called
increasing cost of food. Supermarkets are particularly vulnerable to sweethearting, which has Stoplift Vision Systems that can stop it.

accounted for an almost 35 percent profit loss industrywide. We actually have video in which the
customer high- the cashier. "The software is analyzing and watching the body motions of the cashier to

R S SRS be able to understand what they've scanned and what they've sweethearted.
you get the idea?

1 worked on facial recognition technology for airports, pre-9/11, in the '90s. Then I realized this < MWsmeatching every ffiing, The ttems that fhe.eaddiier Ssnck scanning are i THe B i Rk
could be applied to supermarkets. Now we are in about a dozen chains. Some are 1,000+ stor blinking in red,” Kundu said. - -
Retailers are happy. And investigators love it.

ose Fire Hazard @i

There are a number of ways that sweethearting occurs. Some cashiers stack
What's ahead? Education

Family
We want to make thi: tandard for any store, just like security cameras became standard. . .

% ss Together ly leave s nd not scan them at all.
Wherever there's a camera, our software should be there Fitness Togethy mply leave items in the cart an

Health Sourc

items that can be picked up, or carried over the scanner. Other cashiers

Sistinct "Typi v s s anywher 20, 30, items g
How did you get started financially and are you looking for investors? Home Of Distinction "Typical grocery store has anywhere from 20,000 to 30,000 items that go

We bootstrapped in the beginning, and had an angel. We are doing pretty well right n. House and Home through it per day. Our system is sitting there watching every single one of

may be looking for more funding in the future Lo :”"‘E:E 4 those, but there’s no way a human could possibly o that," Kundu said. 3
Mt Auburn Healtl

5 3 S " Connect . ObamaWins  Pakistan Car Stunt Pilots

Supermarket chains currently using StopLift include Safeway [SWY 26.76 A 0.83 (+3.2%) ], Connection If you consider the fact that there is only a thin 2 percent profit margin in s oo el

Hannaford's and Big Y. Stoplift Vision Systems gr out of Kundu's Harvard Busin School Real Estat b I dth e a
research study "Project StopLift” on Retail Loss Prevention. With technological research insights Sponsored Features  STOCerY stores, every loss affects the bottom line, and that price is passed on Peace Prize {Graphic] Fleet Week

Kundu developed while at MIT, Project StoplLift concluded that video recognition could be used to Travel to the consume:
automate, and thus, make possible the compre ive examination of sur lance video.
Kundu said the technology developed out of the facial recognition work he
The 2006 National Retail Security Survey reports that $41.6 billion a year is stolen at U.S. retail sed to do for airports that were looking for terro:
stores, which is 1.6 percent of total retail sales in the United States. The survey, now in its

fifteenth year, is a collaborative effort between the National Retail Federation and the University Right now, StopLift is in Safeway, Hannaford's and Big Y stores.
of Florida. According to the survey, 47 percent or nearly half of the $41.6 billion retail theft is
committed by employees, compared to 32 percent by shoplifting, 18 percent by vendor and
administrative errors, and the remainder unknown. That means employee theft at retail stores is
almost 50 percent more prevalent than shoplifting

Copyright 2009 by TheBostonChannel.com. All righ rved. This
material may not be published, broadcast, rewritten or redistributed.
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Ghostwriting

Ghostwriting Is a legitimate form of publicity. It involves your
publicist writing an informative (not promotional) article under your
byline for publication. You approve the final version.

Ghostwriting can be accomplished in several ways: through an
Interview with your publicist, having your publicist research the
article through your company’s case studies and/or the Internet, or
by your publicist’s doing extensive editing to your rough draft.

Your company'’s boilerplate will be at the end of the article,
Including your title and email.

The same article can be published in more than one publication,
sometimes even competing ones.
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Web site of a print publication
Web site of a TV or radio station
Online newsletter or magazine

Online publication more current/timely than in-print
l.e. - Forbes.com, WSJ.com

Social networking site, I.e. You Tube
Blogs
Any web site that posts news or tidbits
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Internet Media

Web site of a print publication
Web site of a TV or radio station
Online newsletter or magazine

Online publication more current than print version,
l.e. Forbes.com, WSJ.com

Social networking site, I.e. You Tube, Facebook
Blog

Any web site or search engine that posts news,
briefs, or tidbits

PR Newswire and Business Wire
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Benefits of PR:

" It’'s news — NOT advertising.

* Reaches FAR.

» Stimulates AWARENESS of your products/services.
= Creates PERCEPTION that you’re “on the move”.

» Gives you ADVANTAGE over competitors.

* PR materials can be used for MARKETING.

* PR can be posted on your web site for CREDIBILITY.
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